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“ Strategy Goals Performance Resources

Thanks for stopping by, Hare you'll find evarything you Stories
nead to know about how we're using digital to maoke
good things happen

Behind the scenes
updates from our peopla
on how wae're making
good things happen

Take a look!

Bahind the
SCRNes - our 'S
In§....

Most
recent stories

Take a look ot whot's What's
happening behind the differant this
scenes 1o see how we time around?
make good things

happen

See all our stories

Digital that makes good things happen

Gross carbon

Technalogy is having a big impaoct on the way we all live and amissions

wea want to help maoke sure people get the very bast from it
Find out how we're using digital technology to make good
things happen, while growing our business in a way that's good
for people and the environment

Find out more

Download 71
our performance =




Yellow Pages

2015 Sustainability Report Card for
Telephone Directory Publishers

Find out which phone book publisk are using

publishing practices:
E Do They Provide Opt-Out Options?
E Do They Practice Sustsinable Production?
Ed 0o They Offer Support for Recycling Programs?
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SHARING INFORMATION ON PROGRESS REPORT 2014

SCHOOL OF BUSINESS - REYKJAVIK UNIVERSITY

PRME "onesse
GREENWORKS

PHILLADELPHIA

‘anan

2015 PROGRESS REPORT
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DIRECTIVES

DIRECTIVE 2014/95/EU OF THE EUROPEAN PARLIAMENT AND OF THE COUNCIL
of 22 October 2014

amending Directive 2013/34/EU as regards disclosure of non-financial and diversity information by
certain large undertakings and groups

7<% People: : Dignity:

; to end poverty
to ensure healthy lives, and fight

knowledge, and the inclusion ; :
of women and children. bl o

» | The Road to Paris

panies have committed to one or more inttiative. Se
- and beyond

Wil Prosperity:
’Planet: SUSTAINABLE to growape v

to protect our DEVELOPMENT strong, inclusive,
ecosystems & transformative

for all GOALS economy.
societies {

and our

children. J

Partnership: I Justice:

to catalyse to promote safe and peaceful

?bba' Sc’.lidab’"y societies, and strong
or sustainable institutions.

development.

Commit to adopt a science Commit to having a Commit to removing

based emissions reduction strategy in place to procure commodity-driven

target 100% of electricity from deforestation from all
renewable sources supply chains

Commit to report climate 10 Commit to responsible Comnmit to put a price
change information in corporate engagement in on carbon
mainstream reports as a climate policy

fiduciary duty
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ToOP 10 TOP 20 MY TOPICS ALL

Occupational health & saf..
Greenhouse gases
Emissions

Responsible business
Energy use

Wasie

Water

Employee development
Labor rights

Philanthropy

Recycling

Human rights

Workforce diversity & inc...
Public policy practices

m Anti-corruption & bribery
m Stakeholder inclusion
Community support & devel...

Renewables & alternative
TOPIC ANALYSIS

(ERevalue

Datamaran®™

Waste

References to unwanted or unusable material and to processes to generate, prevent, monitor, treat, handle, reuse and/or dispose
of waste.
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Walmart:>< ’

Save money. Live better.

BACARDI LIMITED
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Smarter Business for a more sustainable
Sustainable Future. e
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Elaine Cohen
Beyond Business Ltd
www.b-yond.biz
elainec@b-yond.biz
Tel: +972-3-560-7030
Cell: +972-523-495-688
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